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OVERVIEW
Marketing executive and entrepreneur with an exceptional track record building strong businesses and maximizing the value of the brand and the business. Known for developing and executing strategic marketing and branding ideas that focus and build sustainable, leading  brands, dominate product categories, and identifying new business development opportunities that drive business growth and increase business value. Extensive business strategy expertise adds performance value to C-suite. 
Inspirational leader – engages, orchestrates, and motivates teams to champion the customer experience and drive brand equity and loyalty to a new level of success. Provides leadership direction as a visionary and key driver in developing strategic corporate and product marketing plans, driving innovation, delivering results–driven ideas and actionable plans that increase revenue and market share, enhancing the customer experience, and creating new business initiatives to compete more effectively in today’s ever–changing business landscape.
PRODUCT LAUNCHES – MARKET SECTORS

Launched over 25 products in the consumer goods and services, healthcare, professional and business services, and technology sectors. Organizations have spanned early stage companies, emerging growth businesses and entrepreneurial ventures to the Fortune 500. This strong mix of industry, size, and focus provides ongoing opportunities to hone and strengthen a dynamic foundation of business insight and perspective to create a great business story and capitalize on significant business opportunities that increase business value. 
PROFESSIONAL RECOGNITION
· Developed CEO Brand Leadership Program for the Harvard Business School
· Regular Guest on Boston NECN-TV Business Day
· Created a new Marketing Strategy and brand image for The LPGA Legends Tour

· Developed Branding & Customer Loyalty Retreat in association with The Disney Institute

· Key speaker at The Great Ideas Conference for several years

· Invited to create a Strategic Marketing Program for Ernst & Young Entrepreneur of the Year alumni and participate in the firm’s Exceptional Enterprise venue

· Presented classes on Brand Leadership in Babson College Executive Education program
ENGAGEMENTS 
	· The PGA
	· NECN-TV
	· Fanny Farmer Candies

	· Kodak eSystems
	· Agfa/Bayer
	· Simon & Schuster

	· Philips 
	· Burns & Levinson
	· Energy Capital Partners

	· Johnson & Johnson
	· Avery Dennison
	· Saga Int’l Holidays (U.K.)

	· Gillette
	· Siemens
	· H2O Applied Technologies

	· Kendall

· Boston Scientific
· Sylvania

· MembersFirst
· EG&G
	· International Paper

· NEC
· Jonas Software
· Computer Associates
· Private Quarters Club
	· Poulain Chocolate (FR)
· California Olive Oil
· Iron Mountain

· Pantone
· Royal Caribbean Cruise Line


KEY STRENGTHS   
· Creator and implementer of dynamic Marketing, Positioning, Branding, Business Development, and Communications strategies to build sustainable, leading brands that propel revenue, drive business growth, increase shareholder value and create a great business story
· Function as a Strategic Partner to a senior management team
· Create Unique Value Proposition that differentiates the brand, enables a company to drive Demand, dominate its Product Category, and enhance Customer Loyalty

· Provide the Leadership Direction to strengthen a brand’s Leadership Posture and credentials and ensure the perception “there is no brand in the market quite like our brand”
· Define Corporate Vision, showcase a company’s Brand Authenticity, and create a Brand Promise that emotionally connects with the customer to build trust and enhance loyalty 

· Lead innovation and provide direction in the development of new Marketing Initiatives that uniquely position an organization to effectively compete and gain Market Share in today’s   ever-changing business landscape
· Inspire, motivate and mentor teams to leverage passion and enthusiasm to improve Business Performance by achieving corporate marketing, branding, and financial goals

· Internal branding – inspire teams to “Live the Brand” and fashion an organization where everyone is involved, everyone is fully engaged, and everyone is a player. Create an Internal Culture where people genuinely feel a greater sense of belonging and involvement
· Lead teams in implementing Break-Through integrated communications programs that focus on a unique brand messaging platform that is compelling, relevant and demonstrates key differentiators from competition
· Collaborate with and manage external resources/agencies that add Premium Value to the enterprise
· Assess market and trends to identify valuable Co-Marketing opportunities and partnerships designed to keep company with other leading, aspiring brands

· Provide Leadership Direction in identifying New Business Opportunities and initiatives designed to grow the enterprise

· Design Intelligence Gathering processes and problem–solving solutions focusing on gaining intimate knowledge of customers/clients, buyer behavior and competitor strategies

Strategic Marketer and Brand Strategist


   

      (2006 – Present)

Provide expertise to Executive levels on all matters focusing on Strategic Marketing, 
Brand Strategy and Business Development. Deliver breakthrough ideas and full-scale actionable plans that are successfully implemented with staff, customers and stakeholders that drive dramatic business growth, enhance brand equity and loyalty, and increase revenue and market share.

Private Quarters Club  
  






           (2005- 2006)
Chief Marketing Officer
Mission Critical Business Objective: Launch and position an early stage company marketing a new unique concept of fractional ownership 

· Provided leadership to develop corporate strategy to drive company growth and increase shareholder value
· Developed and launched a new brand strategy that achieved 130% of goal in the first year

· Spearheaded business development initiatives and co-marketing relationships to expand brand and capitalize on new opportunities to generate new revenue streams

· Strategic partner and advisor to senior management team and board of directors
MembersFirst
Senior Vice President, Chief Marketing Officer



                  (2001 – 2004)

Mission Critical Business Objective: Launch and position an early stage company marketing a technologically advanced Web-based interactive member relationship management software and communications service to member-based organizations 

· Created a new category and leading brand — MembersFirst is the #1 brand in its product category with signature clients including The First Tee and ClubCorp
· Defined corporate strategy and vision and spearheaded business growth 
· Positioned and launched a new brand strategy that increased sales 228% in the first year
· Expanded brand to additional market segments that represented 40% of revenue

· Established strategic co-marketing relationships with other brands

· Strategic partner and advisor to senior management team and board of directors
Specialty Catalog/SC Direct






         (1999 – 2001)
Senior Vice President, Chief Marketing Officer

Mission Critical Business Objective: Develop strategic programs to market women’s hair products and apparel; create new business initiatives targeting salons; create and launch a new product line and category of fashion accessories.

· Spearheaded company growth and increased shareholder value
· Developed new marketing programs that increased core product line revenue 22%
· Led innovation for marketing and business development initiatives for consumer and business-to-business products including establishing co-marketing opportunities with partners

· Repositioned the Salon Silhouettes brand which drove an increased customer base of 126% and revenue of 273%

· Designed and implemented new customer service program/processes that resulted in a decrease of product returns by 67% 

· Created and launched Hotlocks, a new retail brand and product category of fashion accessories. Achieved unprecedented channel penetration and growth in leading national department stores

Gulko & Company








         (1984 – 1999)

Founder/President

Advertising and strategic marketing firm 

The firm specialized in strategically positioning and launching new products, defining a brand’s unique value proposition, and developing breakthrough ideas, communications programs and marketing initiatives to drive revenue, loyalty, and growth for client companies. Clients spanned emerging growth companies and entrepreneurial ventures to the Fortune 500. Inspired, motivated and led a seasoned management team to achieve exceptional growth for the firm and for each client’s business. Established and strengthened the firm’s brand leadership credentials which resulted in achieving average annual revenue growth 20%. Created a genuine client-centric environment that enabled the firm to build long-term trusted client relationships, enhance staff loyalty and achieve average client retention of nine years.

	Motivational Speaker/Thought Leader
· The PGA 

· American Society of Association Executives

· Association for Corporate Growth

· Puerto Rico Hotel and Tourism Association

· Great Ideas Conference at Disney

· Int’l Health, Racquet & Sportsclub Association

· Harvard Business School

· McGraw-Hill

· Minnesota Bankers Association

· Cosmoprof North America Beauty Conference

· American Marketing Association

· Florida Society of Executives
· U.S. Chamber of Commerce
· Media & Marketing Conference
· Executives Club of Boston
· Small Business Association of New England



FreshLook™ Brand Marketing Retreat 

Created an interactive think-tank experience designed to enable a company’s management team to take a fresh look at their business and brand and create new ideas/strategies focusing on driving performance and increasing business value. 

	· The PGA
	· NECN-TV Boston

	· Boston-Power
	· American Society of Association Executives

	· Spatial Technologies
	· National Association of Sporting Goods

	· Babson Executive Education
	· Executive Women’s Golf Association


Boards/Councils

President and board member of the American Marketing Association, Boston. Board and council positions include Association for Corporate Growth, Babson College Consumer Products Council, American Society of Association Executives, The Francis Ouimet Foundation and The George Washington University.

Education  

MBA 
Babson College 



BBA 
University of Massachusetts Business School












